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Section | Important Notes, Contents, and Definitions

The Board of Directors, the Board of Supervisors and directors, supervisors and
senior management of Winner Medical hereby guarantee that the statement in
this Semi-annual Report is authentric, accurate and complete without false or
misleading information or material omission and will assume all the legal
liabilities, individually and jointly.

Li Jianquan, the head of the Company, Fang Xiuyuan, the accounting head, and
Wu Kezhen, the head of accounting body (accounting manager), guarantee the
authenticity, accuracy, and completeness of the financial report in this semi-
annual report.

All directors of the Company personally attended the board meeting for reviewing
this report.

The forward-looking contents in this report, such as the future development
strategy and performance planning, are the goals sets by the Company, which are
planned matters. The achievement of the goals depends on many factors,
including market change, which is uncertain. So these contents are not the
company's profit forecast for the next year and do not constitute a substantial
commitment of the Company to investors and related parties. Investors and
related parties should be fully aware of related risks and understand the
differences among plans, forecasts, and commitments. Investors are asked to
beware of investment risks!

The Company does not plan to distribute cash dividends, issue bonus share, or
increase the share capital from reserves.
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(1) Financial statements containing the signatures and seals of the person in charge of the Company, the accounting head, and the
person in charge of the accounting body (accounting manager).

(1) The originals of all company documents and announcements publicly disclosed during the reporting period.
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Definitions
Term Refers to Definition
Company, Winner Medical Refers to Winner Medical Co., Ltd.
Winner Group Refers to Winner Group Limited, a controlling shareholder of the Company
U Beijing Sequoia Xinyuan Equity Investment Center (L.P.), a shareholder of
Sequoia Xinyuan FEEES the Company before the initial public offering
Xiamen Levuan Refers to Xiamen Leyuan Investment Partnership (L.P.), a shareholder of the
y Company before the initial public offering
Xiamen Yutong Refers to Xiamen Yutong Inve_stfn_ent Part_nershlp_ (L.P.), a shareholder of the
Company before the initial public offering
SCGC Refers to _Shepzhen Qapltal _Group Co., Ltd., a shareholder of the Company before the
initial public offering
Xiamen Huikang Refers to Xiamen Huikang Investment Pa_rtnershl_p (L.P.), a shareholder of the
Company before the initial public offering
. Xiamen Zepeng Investment Partnership (L.P.), a shareholder of the
Xiamen Zepeng e Company before the initial public offering
Winner Medical R Winner Medical (Chongyang) Co., Ltd., a wholly-owned subsidiary of the
efers to
(Chongyang) Company
Winner Medical (Jiayu) Refers to \(/:vlnner Medical (Jiayu) Co., Ltd., a wholly-owned subsidiary of the
ompany
Winner Medical (Jingmen) Refers to Winner Medical (Jingmen) Co., Ltd., a wholly-owned subsidiary of the
Company
Winner Medical (Yichang) Refers to Yichang Winner Medical Textile Co., Ltd., a wholly-owned subsidiary of
the Company
Winner Medical Winner Medical (Huanggang) Co., Ltd., a wholly-owned subsidiary of the
Refers to
(Huanggang) Company
Winner Medical (Tianmen) Refers to Winner Medical (Tianmen) Co., Ltd., a wholly-owned subsidiary of the
Company
Shenzhen Purcotton Refers to Shenzhen Purcotton Technology Co., Ltd., a wholly-owned subsidiary of the
Company
Guangzhou Purcotton Refers to Guar_lg_zhou Purcotton Medical Technology Co., Ltd., a wholly-owned
subsidiary of Shenzhen Purcotton
Beijing Purcotton Refers to Beijing Purcotton Technology Co., Ltd., a wholly-owned subsidiary of
Shenzhen Purcotton
Shanghai Purcotton Refers to Shanghai Purcotton Technology Co., Ltd., a wholly-owned
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Company

Shenzhen PureH2B Technology Co., Ltd., a wholly-owned subsidiary of the

PureH2B ‘ Refers to
Company
. . Chengdu Wenjian Likang Medical Products Co., Ltd., a wholly-owned
Chengdu Wenjian Likang ‘ Refers to subsidiary of the Company
Galaxy Real Estate \ Refers to Shenzhen Galaxy Real Estate Development Co., Ltd.
Reporting period \ Refers to January 01, 2022 to June 30, 2022
1 i i 1 0,
Longterm Medical Refers to Zhe_Jlang Lo_ngterm Medical Technology Co., Ltd., an enterprise with 55%
equity acquired by the Company
Winner Pingan Medical (Hunan) Co., Ltd., formerly known as Hunan
Pingan Medical Device Refers to Pingan Medical Device Technology Co., Ltd., an enterprise with 68.70%
equity acquired by the Company
Winner (Guilin) Latex Products Co., Ltd., formerly known as "Guilin Zizhu
Guilin Latex Refers to Latex Products Co., Ltd.", an enterprise with 100.00% equity acquired by

the Company
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Section Il Company Profile and Major Financial Indicators
I. Company Profile

Stock abbreviation Winner Medical ‘ Stock code ‘ 300888
Stock exchange Shenzhen Stock Exchange

Company name in Chinese Winner Medical Co., Ltd.

Chinese apbrewatmn of the Winner Medical

company (if any)

Company flame in foreign Winner Medical Co., Ltd.

language (if any)

Company short name in foreign

- Winner Medical
language (if any)

Legal representative of the
company

Li Jianquan

I1. Contact Person and Contact Information

Secretary to the board of directors Securities affairs representative

Name Chen Huixuan Liu Yanxiang, Zhang Heng

F42, Building 2, Huilong Business Center, | F42, Building 2, Huilong Business Center,
Shenzhen North Railway Station Area, Shenzhen North Railway Station Area,

i SRLlrEss Minzhi Subdistrict, Longhua District, Minzhi Subdistrict, Longhua District,
Shenzhen Shenzhen

Tel 0755-28066858 0755-28066858

Fax 0755-28134688 0755-28134688

Email investor@winnermedical.com investor@winnermedical.com

I11. Other Information

1. Contact information

Whether the Company's registered address, office address and postal code, company website and email were changed during the
reporting period

O Applicable  Not applicable

There is no change in the Company's registered address, office address and postal code, company website and email during the
reporting period, as shown in 2021 annual report.

2. Information disclosure and keeping place

Whether information disclosure and the place where the semi-annual report is kept were changed during the reporting period

O Applicable  Not applicable

The newspapers selected by the Company for information disclosure, the websites designated by the China Securities Regulatory
Commission (CSRC) for publishing the semi-annual report, and the place where the semi-annual report is kept were not changed
during the reporting period. See the 2021 Annual Report for details.

3. Change of registration

Whether the registration status was changed during the reporting period

O Applicable  Not applicable

There were no changes in the Company's registration during the reporting period. See the 2021 Annual Report for details.

IV. Major Accounting Data and Financial Indicators

Whether the Company needs to retroactively adjust or restate the accounting data of the previous years

OYes No
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Increase/decrease in this
. . . reporting period compared with
Current reporting period Same period last year the same period of the previous
year
Operating income (yuan) 5,157,944,495 72Notel 4,059,865,654.92 27.05%
Net profits attributable to
shareholders of listed 892,823,503.14 761,038,730.24 17.32%
companies (yuan)
Net profits attributable to
shareholders of the listed
company after deduction of 820,558,767.23 627,255,609.19 30.82%
non-recurring profits and losses
(yuan)
MJEL G 10121 VeI 9 2L 801,150,899.38 197,604,865.77 305.43%6Note?
activities (yuan)
Basic EPS (yuan/share) 2.1193 1.7844 18.77%
Diluted EPS (yuan/share) 2.1193 1.7715 19.63%
Weighted average return on net 8.17% 7.06% 1.11%
assets
Increase/decrease at the end of
End of the reporting period End of the previous year the reporting period compared
to the end of the previous year
Total assets (yuan) 15,522,494,964.51 13,266,610,200.37 17.00%
Net assets attributable to
shareholders of listed 10,991,151,831.97 10,674,912,166.80 2.96%
companies (yuan)

Note 1: The income in the reporting period includes the consolidated operating income of Longterm Medical from May to June, which
is the newly acquired business of RMB 86,191,200 and the purchase date of Longterm Medical is April 30, 2022;

Note 2: During the reporting period, the net cash flow from operating activities increased by 305.43% compared with last year, which
was mainly due to the fact that: (1) in 2020, the Company applied a credit policy of 100% advance payment for the protective products,
and in the first half of 2021, the Company's credit policy for protective products has returned to the normal level; (2) the good
performance in 2020 has resulted in more taxes and fees paid after the final settlement in the first half of 2021.

V. Differences in Accounting Data under Domestic and Foreign Accounting Standards

1. Differences between net profits and net assets in financial statements disclosed according to the
International Accounting Standards (IAS) and Chinese Accounting Standards simultaneously

O Applicable  Not applicable

No difference between net profits and net assets in financial statements disclosed according to the International Accounting
Standards (IAS) and Chinese Accounting Standards during the reporting period.

2. Difference between net profits and net assets in financial statements disclosed according to the Foreign
Accounting Standards and Chinese Accounting Standards simultaneously

O Applicable  Not applicable

No difference between net profits and net assets in financial statements disclosed according to the Overseas Accounting Standards
and Chinese Accounting Standards during the reporting period.

V1. Non-recurring Profit and Loss Items and Amount

Applicable O Not applicable

Unit: yuan
Item Amount Description
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continuously granted in accordance with a certain standard
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Section 111 Management Discussion and Analysis

I. Main Business of the Company during Reporting Period

The Company needs to comply with the disclosure requirements of the "Medical Device Business" stipulated in the No. 4 Guideline
of Shenzhen Stock Exchange for Self-regulatory of Listed Companies - Information Disclosure by Growth Enterprises:

The Company needs to comply with the disclosure requirements of the "Textile and Apparel Business" stipulated in the No. 3
Guideline of Shenzhen Stock Exchange for Self-regulatory of Listed Companies - Industry Information Disclosure.

(1) Main Business of the Company during Reporting Period

Winner Medical is a health enterprise developing both medical and consumption products under its three brands of "Winner",
"Purcotton” and "PureH2B". Specifically, the Company has been adhering to the core business principle of "Quality before profit,
brand before speed, social value before corporate value". Through continuous innovation and expansion of industrial boundaries, the
Company has developed from a single manufacturer of medical consumables into a large medical health enterprise covering wound
care, infection prevention, personal care, home care, maternal and child care, home textile and clothing and other fields.
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1. Medical consumables section

Winner Medical is a benchmarking enterprise in the domestic medical consumables industry. Its main product lines cover wound care,
infection prevention and disinfection and cleaning. The specific products include high-end wound dressing products, traditional wound
care and dressing products, infection control products in operating room, protective products and disinfection and cleaning products
for body surface cleaning.

The Company is one of the earliest medical consumables enterprises in China to establish a full industrial chain covering cotton
procurement, R&D, production and direct export. The Company's products have been certified by the EU CE certification, the US FDA
certification and the Japanese Ministry of Health, Labour and Welfare certification, and exported to Europe, America, Japan and other
countries. In 2005, "Winner" brand entered the domestic hospital and drugstore market. With its excellent product quality and service,
Winner Medical gradually established a good brand and reputation in domestic hospitals and drugstores. Since the outbreak of COVID-

10
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19in 2020, the "Winner" brand prevention products have entered the hospital and the civilian market. Thanks to the public commitment
not to increase prices and the quality of its products, it has won the unanimous praise at home and abroad, from government units and
the public, and the brand reputation and popularity have been greatly improved.

In terms of products, Winner Medical focuses on market demand, is close to clinical and terminal, is driven by R&D and innovation,
and constantly improves product layout. Its business scope extends from sales of single wound care products such as cotton gauze to
sales of comprehensive solutions of wound care, infection prevention, disinfection and cleaning. Disposable operating room
consumables can more effectively reduce nosocomial infection than reusable medical products. With more attention of the state and
hospitals to nosocomial infection and residents' attention to personal health environment, disposable operating room consumables are
gradually accepted by the domestic market. Winner Medical's medical dressing product line has been expanded from traditional
dressing products mainly focusing on gauze products to high-end wound dressing products, such as silica gel foam dressing,
hydrocolloid dressing, super absorbent pad, negative pressure drainage products, etc., which are mainly applied to chronic wound
healing scenes such as diabetes, large-area burns and wounds. The Company's technical level in the field of high-end wound dressings
has been in the forefront of the industry, and is expected to become the core products for the development of Winner Medical.

2. Healthy Consumer Goods Section

Purcotton is a healthy life brand with "Medical background, Purcotton philosophy, Quality in our DNA™ as its core competitiveness,
which starts with pure cotton spunlace non-woven fabric and takes "medicine close to life, Purcotton care for health" as its brand
proposition. Its products include pure cotton tissue, sanitary pads with pure cotton surface, pure cotton wet tissues and other non-woven
consumer goods, as well as baby supplies, baby clothing, baby products, adult clothing and other textile consumer goods. Purcotton
advocates the life concept of "comfort, health, environmental protection”, replacing chemical fiber with cotton and keeping away from
chemical stimulation. It provides overall solutions for different life scenes, having a good user reputation and formed a fully
differentiated brand image in the field of consumer goods with strong brand appeal.

11
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In terms of products, with excellent quality control ability and technology research and development ability, the Company continues
to introduce medical grade quality consumer goods. Cotton is the main raw material of core products of Purcotton, which adopts global
high-quality cotton to control product quality and safety from the source. According to the high standard of medical consumables, all
kinds of pollution sources are strictly controlled in the production process. Disposable underwear, newborn baby clothes and other

close-

12
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OR infection For preventing infections in the  Surgical packs, surgical
control products operating room

Infection
prevention
products
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Other non-woven
consumer goods

Cotton swabs, makeup cotton pads, disposable underwear,
etc.

Textile
consumer
goods

Baby supplies

Baby's bath towels, handkerchiefs, and quilts, etc.

Baby clothing

Baby's leisure wear, outing costume, underwear, footwear,
etc.

Adult clothing

Adult's leisure wear, outing costume, underwear, footwear,
etc.

Other textile
consumer goods

Bedding, bathroom accessories, etc.

The purposes and images of the Company's pure cotton spunlace nonwoven fabric are as follow:

Class

Main Purpose

Image

lace non-
woven
fabric

Cotton spun

With 100% quality cotton as raw materials, the fabric is made with the pure cotton
spunlace non-woven fabric technology. It can be used in fields such as personal
care, home care, medical equipment, and industrial wipes.

(111) Main Operating Modes

1.  Procurement mode

The Company has established a complete procurement management system, which mainly includes the Procurement Control Process,
Procurement Price Management Process, New Supplier Selection and Review Control Process, Supplier Performance Appraisal
Management Process, and the Company also has made a Qualified Supplier Directory. According to the Company's regulations,
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purchase applications shall be submitted by requiring departments based on customer orders, sales plans, and production plans. The
purchasing department shall strictly follow the purchasing management regulations after analyzing the purchasing requirements and
the raw material market. The procurement of key bulk raw materials (such as cotton and cotton yar) is implemented in a unified manner
according to the Company's rules on its strategic procurement. The Company implements a strict supplier management system to ensure
product quality and stable product supply. The Company has set a supplier directory and a perfect update and elimination mechanism
to dynamically manage existing suppliers and new suppliers, which enables the Company to preferentially cooperate with the suppliers
with the highest assessment results. For new suppliers, the Company has made strict selection criteria and supplier development and
process management systems, including on-site inspection on suppliers; for suppliers with poor or even unqualified annual performance,
the Company will add them to the key watch list or eliminate them. Generally, the Company will sign an annual framework agreement
with a supplier to specify the cooperation content and the annual cooperation arrangement, and specific procurement contracts will be
signed separately.

2. Production mode

The Company formulates production plans according to customers' POs and requirements, its annual sales plans, and monthly rolling
sales plans. Based on its own production capacity and demand fluctuations, the Company adopts the production strategies of Make to
Order (MTO) and Made to Stock (MTS).

3. Sales mode

The Company sells products through multiple channels. The main sales channels are shown in the following figure:
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4.  Marketing mode

The Company is developing its products under the Winner, Purcotton, and PureH2B brands a coordinated way. With more than 30
years of experience in the production of medical supplies, Winner is a leading medical consumables brand in the Chinese market and
with a global vision. With "“caring for health and life, making a better world" as its vision and industry-leading product quality as the
cornerstone of its brand value, the product marketing and promotion for the brand rely more on its brand reputation. With pure cotton
products as its label, Purcotton ad opts unique, differentiated strategies to build its brand. By integrating multiple promotion channels
such as directly-operated stores, brand roadshows, celebrity endorsements, event sponsorship, new media, and advertising, Purcotton
keeps conveying to consumers its proposition of "medicine close to life, Purcotton care for health” and its vision of “changing the
world with pure cotton”, which helps deepen the meaning of Purcotton brand and increase its brand awareness and loyalty. PureH2B
offers consumers selected products that are high-quality, healthy, and beautiful from around the world through its paid membership
system. It offers its members products with extremely competitive prices and a series of excellent offline services such as beauty salons,
free makeup, and seminars. With "Love, protect and enjoy nature" as its brand vision, and "Influence the mainstream consumption
attitude with the philosophy of 'inner health brings outer beauty', and attract mainstream consumers with natural products" as its mission,
PureH2B is bringing consumers a new all-round digital retail experience.
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The Company will always uphold its core operating principle of "prioritizing quality over profit, brand over speed, and social
responsibility over corporate value", and stick by its core values of "others first, responsibility, unity and cooperation, hard work, self-
criticism, and sustainable development™. The Company promotes healthy sports such as running, mountain climbing, and ball games.
The Company is weakening the power from titles to reduce bureaucracy, and creating open workplaces to ensure efficient cross-
department communication. During the epidemic, the Company responded quickly and made every effort to ensure the production of
protective products. It carried out a series of activities to improve the rapid response capability to market demand in terms of decision-
making management, process integration, product and equipment innovation, and industry chain integration. Within one month at the
beginning of the epidemic outbreak in January 2020, the Company provided 108.9 million masks and 114,000 pieces of protective
clothing to major hospitals in Hubei, showing the Company's efficient internal coordination capability.

2. Advantages of R&D and innovation

The Company independently developed the pure cotton spunlace non-woven technology in 2005, and has built a complete technology
cluster based on the technology, obtaining patent licenses in more than 30 countries and regions including the United States, Europe,
and Japan. The silica gel foam dressing and foam dressings successfully developed and launched by the Company have been awarded
with China's registration certificate for Class 11 and Class 111 medical devices respectively. This kind of high-end wet wound dressing
is specially designed for the vulnerable skin of the elderly with chronic diseases, facilitates the observation of wound healing by medical
staff, and also provides patients with a cost-effective solution for chronic wound treatment, effectively solving the clinical pain points
such as the adhesion of traditional gauze dressings to wounds and frequent dressing changes. The innovative application of pure cotton
spunlace non-woven fabrics in infection prevention products, such as protective clothing, surgical gowns, and isolation gowns, has not
only alleviated the shortage of raw materials during the pandemic but also improved the breathability and comfort of anti-pandemic
products, which is safe and environmentally friendly. In the field of consumer products, the Company has developed pure cotton tissues,
pure cotton wet tissues, sanitary pads with pure cotton surface, as well as disposal cleansing towels, disposable underwear and other
products. It has been invited to participate in the development of a number of national standards and industry standards, drafting and
developing performance requirements for pure cotton non-woven surgical dressings, and technical specifications for contact trauma
dressings and children's masks. As the first and major drafter, Purcotton, a wholly-owned subsidiary of the Company, led the
development of national standards for cotton tissues (GB/T 40276-2021), which requires that the fiber composition and content of
cotton tissues shall be identified, and the fiber content tolerance shall comply with the provisions of GB/T 29862 (implemented on
December 1, 2021). In December 2021, "pure cotton spunlace non-woven fabrics and its products" of the Company was awarded as
the national single champion of manufacturing industry.

Since its establishment, the Company has been attaching great importance to scientific and technological innovation and cooperation.
It has carried out industry—university—research (IUR) projects with many universities and research institutes, including Hong Kong
Polytechnic University, Hong Kong Research Institute of Textiles and Apparel, Wuhan Textile University, and Soochow University.
The Company worked with Soochow University to carry out "temperature scale of gauze quilt and sleep comfort" project, and partnered
with Wuhan Textile University to carry out "repolymer gauze" for spinning technology; On December 27, the Company and Wuhan
Textile University jointly established the Innovation Research Institute of Winner Medical & Wuhan Textile University to accelerate
the transformation of scientific and technological achievements. Xu Weilin, academician of the Chinese Academy of Engineering,
deputy party secretary and principal of Wuhan Textile University, was appointed as the president of the Research Institute. At the same
time, the Company and the Shenzhen Institute of Advanced Technology of the Chinese Academy of Sciences have jointly established
the "Joint Lab for Wound Dressing Innovative Technology Research” to conduct cutting-edge technology research and new product
development of wound dressings. At present, the Company has two provincial R&D platforms, the "Guangdong Functional Cotton
Engineering Technology Research Center" and the "Guangdong Wound Repair Material Engineering Technology Research Center"
that are dedicated to the research of functional cotton and wound repair materials. In July 2022, the Company signed a contract with
the National Innovation Center For Advanced Medical Devices in Shenzhen, China to build a joint research center, further
strengthening the cooperation between the two sides in the development of innovative medical devices, key core technology research,
and clinical application transformation.

As of June 30, 2022, the Company (including the acquired enterprises) has obtained 77 invention patents, 640 utility model patents,
and 352 design patents in China; and 57 invention patents and 8 utility model patents from countries outside China. The Company was
regarded as a "Leading Enterprise in Independent Innovation" by the Shenzhen Municipal People's Government, and a “"Shenzhen
Enterprise with Intellectual Property Advantages™ by the Shenzhen Administration for Market Regulation.

3. Advantages of quality control

The Company is one of the early companies that established a complete medical-grade quality management system in the industry,
including 15013485, FDA21CFR820, China's Good Manufacturing Practice for Medical Devices, and 1SO9001, which have been
certified or approved. Its medical dressings meet the quality standards of many countries and regions, including Europe, the United
States, Japan, and China, and have been accepted by these countries and regions. It also implements the quality control requirements
of medical devices when expanding its heath consumer goods business. In addition, the Company's R&D Center and Lads have the
professional capabilities for product testing certified by the China National Accreditation Service for Conformity Assessment (CNAS).
The medical masks have passed the Type I, Type Il and Type IIR product certification of EU MDR, PPE certification, and Level 1,
Level 2 and Level 3 certification of FDA 510K in the United States, respectively, in overseas markets. The Company ranked 1st in the
white book for exporters of epidemic prevention materials issued by the General Administration of Customs and General
Administration of Market Supervision of China during the epidemic in 2020. In China, the masks have passed the testing and
certification of Beijing Institute of Medical Device Testing, National Medical Products Administration. The protective clothing have
been CE certified for EU Type 5 and Type 6. The Company's N95 masks and protective clothing are of good quality and high reputation,
allowing it to be the designated reserve unit of the government's prevention and control command, as well as the main material supplier
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for Shanghai, Jilin, Shenzhen and Henan which have been hit by the COVID-19 pandemic in 2022. In addition, the Company's product
quality has been widely recognized by the market. During the Tokyo Olympic Games and Beijing Winter Olympics, many athletes
wear the Company's protective products, which protected athletes to ensure their excellent performance in the field. Guilin Latex, an
enterprise acquired by the Company, is the original designated production enterprise of the National Family Planning Commission, a
condom product supplier of the United Nations Population Fund, a vice-chairman unit of China Rubber Industry Association, the
location and chairman unit of the Latex Branch, and a unit of Latex Products Standards Committee. It is also a participant and leader
in the formulation of 4 national standards and 6 industrial standards such as latex surgical gloves and condom products.

To ensure the safety of raw materials for its products, Purcotton uses high-quality cotton from around the world to produce its core
products, such as its pure cotton tissue, sanitary pads with pure cotton surface, and pure cotton wet wipes. All the workshops are
managed according to the management requirements for the workshops of medical dressings, which can help strictly control bacterial
contamination and pollution sources. With its medical-level quantity management control system, Purcotton is able to provide
customers with high-quality consumer goods that are safe and environmentally friendly. Adhering to the concept of "medicine close to
life, Purcotton care for health", Purcotton not only applies quality natural cotton but also attaches importance to the environmental
friendly weaving and finishing process. To ensure that its products are safe and reliable, no fluorescent brighteners are added to its
products. Some of its products are OEKO-TEX Standard 100 certified, and some infant textile products are Shenzhen Standard certified.
Some non-woven products have passed the testing performed in accordance with the EU AP (2002) 1 and EC1935/2004 EU Food
Contact Materials Regulation.

4.  Product advantages
(1) Medical consumables

Through acquisition, the Company's product categories include wound care, infection protection, cleaning and disinfection, injection
and punching, covering application scenarios like clinical and medical institutions and families, which can better meet clients' needs
of one-stop procurement. In addition to traditional acute wound care products, the Company has also developed representative high-
end wet dressings like silicone foam dressings, hydrocolloid dressings, super absorbent pads and scar repair sheet for chronic wounds
that are difficult to heal, which has further enrich its products. For the clinical use scenarios, the Company is committed to change from
selling single products to providing customers with integrated solutions. Its infection prevention products include dozens of surgical
packs for various sections, such as heart and brain, abdominal cavity, urology, reproduction, facial features, and limbs. In terms of
disease protection and control, the Company replaces chemical fiber fabrics with pure cotton spunlace non-woven fabrics for masks,
protective clothing, surgical gowns, and isolation gowns. Such innovative products not only meet infection prevention and control
standards but also are more comfortable and environmentally friendly with better breathability. In the field of home care, the Company
provides professional products for clinical use such as hyaluronic acid masks, saline cleaning pads, hydrocolloid band-aids and medical
masks to consumers through portable, sterilized and diversified packages, applying these professional health care products and services
in daily home care.

19






Full Text of 2022 Semi-annual Report of Winner Medical Co., Ltd.

Industrial Development Organization.

® ] ’”_\_‘\_\ L e
winner ReET \4 \,
) i
Y
s

(2) Brand advantages in the field of healthy consumer goods

Consumers' demand for high-quality products is increasing due to consumption upgrading. Sticking to the "cotton fiber only" principle
in its operations, Purcotton insists on offering "comfortable, healthy, and environmentally friendly" cotton products with high quality
to consumers to constantly bring them happiness and quality products, which makes Purcotton products popular among consumers.
Adhering to the concept of "medicine close to life, Purcotton care for health", Purcotton advocates the use of cotton, to reduce environ
mental pollution and to enable consumers to return to a natural and sustainable lifestyle with pure cotton. The pure cotton tissues
developed by Purcotton is a pioneering category. By virtue of pure cotton wet tissues, sanitary pads with pure cotton surface, BBNice,
as well as gauze textile products and clothing, Purcotton has built a brand image of "new Chinese products” with cotton as the core
material and excellent product quality. Its brand awareness is increasing and its reputation is improving year by year, forming effective
competition barriers and bringing powerful added value of products for Purcotton.

6.  Advantages of sales channels
(1) Advantages of online channels

In terms of online channels, the Company's "Winner Medical™ and "Purcotton™ have completed the deployment of mainstream third-
party e-commerce platforms, including Tmall, JD.com and Amazon. With the huge user traffic gathered, its sales has covered most
online shopping consumer groups, and the sales data indicated that the sales of its products rank among the top in the relevant product
categories in major e-commerce platforms. With the attributes of "sales + social”, Purcotton's official website and WeChat mini
programs are important platforms for its product display, user interaction, and brand promotion. At the same time, Purcotton is also
cooperating with new social retail platforms such as Douyin and Xiaohongshu, which helps it open up new sales growth channels.

(2) Advantages of offline channels

In the medical consumables section, the Company's domestic medical business distributors (hospital market) have covered over 4,000
hospitals in more than 30 provinces (incl. municipalities and autonomous regions); retail pharmacy market distributors have covered
140,000 retail pharmacies in more than 20 provinces (incl. municipalities and autonomous regions); foreign medical business customers
and distributors have covered more than a hundred countries and regions such as Europe, Japan and the United States.

As for healthy consumer goods section, the Company has opened a total of 339 offline stores as of June 30, 2022. Among them,
Purcotton has opened 335 offline stores (including 27 franchisees) in more than 60 mid- and high-end shopping malls in Shenzhen,
Shanghai, Beijing, Guangzhou and other key cities in China. The Company integrates its brand concept into its store design. It hires
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well-known designers at home and abroad to upgrade its store image and to enhance its consumer experience with an exhibition-style
product display balancing both aesthetics and richness of products. It also adds an experience area to highlight product display and user
experience, which has helped increase the Company's sales revenue and further increase its brand awareness.

As for offline terminals like chain stores and supermarkets, based on Purcotton's positioning of high-quality consumer goods, the
Company mainly deploys Purcotton products in High-end boutique supermarkets and local leading supermarkets. Meanwhile, the
Company also has set up dedicated sales teams to cover the bulk purchase or customized purchase needs of corporate clients. The
Company's core products, such as Purcotton's cotton tissue and Nice Princess, have successfully entered supermarket chains,
convenience store chains and offline maternal & infant stores and communities, including about 6,000 outlets of China Resources
Vanguard, Ole' Supermarket, Sam's Clubs, Wal-Mart, Rainbow and other mainstream supermarket chains, over 20,000 outlets of 7-11,
Rosen, Convenience Bee, Today, Every Day, Hong Qi and other convenience store chains, as well as over 7,500 beauty stores and
offline maternal & infant stores such as Watsons, Kidswant and Love Baby Island.

(3) Advantages of integration between online and offline channels

The omnichannel retail model is a newly emerging retail form that provides consumers with a consistent shopping experience by
integrating physical channels, e-commerce channels, and mobile e-commerce channels. In such form, the convenience of online
channels and the consumer experience of offline channels can complement each other. Having a deep insight into the development
trend of integrating online and offline channels, the Company thoroughly optimized and integrated various channels to integrate traffic
and sales of offline stores and online mini programs, thereby further improving its operating efficiency and performance. Online
channels can meet offline consumers subsequent consumption needs while offline channels can provide online consumers further
product information and service experience. Flows of traffics can be directed between the two kinds of channels, so online and offline
traffic can be effectively obtained. As of June 30, 2022, the number of Purcotton users has exceeded 40 million, including over 19
million registered members of its private platforms (8 million store registered members, and over 10 million registered members of its
official website and WeChat mini programs).

7. Advantages of full industrial chain

Adhering to the business philosophy of "Quality before profit", the Company has been constantly improving its product quality, cost
and delivery management and control, and has built a full industrial chain with advantages from procurement, production, sterilization,
warehousing, to delivery. The Company has seven wholly-owned production subsidiaries, covering a total area of more than 1 million
square meters, including 105,000 square meters of clean workshops, supplying large quantities of high-quality medical supplies and
daily necessities around the world each year. Established in 2005 with an area of 550,000 square meters, Winner Medical (Huanggang)
is the main production site of pure cotton spunlace non-woven fabrics, cotton tissues, sanitary pads, and masks; with an area of 67,000
square meters, Winner Medical (Jingmen) is the main production site of gauze clothing, degreased medical bleached gauze, and dyed
medical gauze; with an area of 93,000 square meters, Winner Medical (Jiayu) has four product categories with pure cotton as basic
materials, i.e. the cleaning, disinfection, beauty, and care categories, and two product collections: medical and daily use products;
established in 2001 with an area of 140,000 square meters, Winner Medical (Chongyang) is the Company's main force of producing
its disposable surgical kits and other infection control products in operating room, protective clothing and other epidemic prevention
products, all kinds of cotton balls and cotton pads; established in 2017 with a total area of about 467,000 square meters of its phase |
and phases 1l sites, Winner Medical (Wuhan) has brought in electron beam sterilization and international modern cotton spunlace
production line; established in 2000 with a total area of about 150,000 square meters, Winner Medical (Tianmen) produce products
such as pure cotton spunlace non-woven fabrics, pure cotton tissues, medical dressing, medical protection series products, being the
production base of pure cotton tissues and medical gauze in China for trade; established in 1999, Winner Medical (Yichang) has 137
advanced air-jet looms, being the main production base for its grey cloth. In January 2022, the Company acquired an industrial land of
nearly 15,000 square meters located in Guanlan Street, Longhua District. In the future, the land will be built into a industrial base for
medical biological and infection control protection in the Guangdong-Hong Kong-Macao Greater Bay Area, which will be used for
scientific research innovation and industrial production of medical biology, high-end medical dressings and medical infection control
protection products.

With constant improvement, the Company's excellent production management system has been upgraded from 1.0 to 3.0, covering
seven modules (i.e. standardization, visualization, automation, Just-in-Time, rapid response, value engineering, organizational
guarantee). It has gradually established and improved its daily management system in factory. It has improved its production efficiency
through equipment innovation. For example, its self-developed soft ear loop mask manufacturing equipment truly realize the unmanned
manufacturing of masks with high-efficient equipment; it has basically realized the fully automated production of its products like
cotton tissues and wet wipes; it has preliminarily replace manual production with machinery production for cotton swabs, cotton balls,
cotton pads, makeup cotton, packages, and drapes, which has greatly supported its rapid production and supply. The Company is also
going to explore and build smart factories. It will realize "unmanned production, process-based management, and process
digitalization" step by step.

I11. Main business analysis

(1) Overview of business performance

During the reporting period, in the face of the severe challenges brought by the repeated outbreaks of COVID-19 epidemic and changes
in the external economic environment to the business, the Company further clarified its strategic planning, strengthened its brand
development strategy, and focused on the business plan objectives. In the first half of 2022, the Company realized a main business
income of RMB 5.11 billion, representing an increase of 27.4% compared with the same period of the previous year. In the first half
of 2022, in terms of sub-business section, the sales revenue from medical section was RMB 3.23 billion (including a revenue of RMB
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0.09 billion contributed by Longterm Medical), representing a year-on-year increase of 45.3%. Wherein, there was a year-on-year
increase of 53.9% from disease control and protection products, a year-on-year increase of 2.6 times from high-end dressing products,
and a year-on-year increase of 27.5% from traditional wound care and dressing products. Despite of the great effect of epidemic, the
sales revenue from health consumer goods section was RMB 1.88 bhillion in the first half of this year, representing a year-on-year
increase of 5.1%. Wherein, there was a year-on-year increase of 2.4% from online channels (an increase of 10.0% from official websites,
Wechat mini programs and other self-owned platforms), a year-on-year increase of 9.3% from offline channels (an increased of 35.0%
from supermarket channel, and an increased of 4.8% from offline stores). During the reporting period, through measures such as
optimizing suppliers and customers, streamlining SKUs and improving personnel structure, the Company achieved preliminary success
in cost reduction and efficiency increase. In the first half of the year, the sales expense rate decreased by 1.9 percentage points and the
management expense rate decreased by 1.3 percentage points on a year-on-year basis. The Company obtained a net profit of RMB 890
million attributable to the shareholders of the listed company, representing a year-on-year increase of 17.3%; and obtained a net profit
after deducting the non-recurring profit and loss of RMB 820 million, which was mainly due to the good growth of the main business
and the decrease of government subsidies, financial management income and other non-recurring profit and loss in the same period.

In the second quarter of 2022, the Company obtained a main business income of RMB 2.81 billion, representing a year-on-year increase
of 59.5%, and obtained a net profits attributable to shareholders of listed companies of RMB 0.54 billion, representing a year-on-year
increase of 91.0%. In the second quarter of 2022, in terms of sub-business section, the sales revenue from medical section was RMB
1.83 billion, representing a year-on-year increase of 130.1%, which was mainly due to the continuous improvement of the Company's
brand awareness and reputation and the continuous enrichment of product categories. In particular, there was a rapid growth in the
revenue from domestic channels. Wherein, the sales revenue of hospital channels was RMB 890 million, representing a year-on-year
increase of 470.8%; the sales revenue of domestic pharmacies was RMB 110 million, representing a year-on-year increase of 128.9%;
and the sales revenue from medical e-commerce channels was RMB 230 million, representing a year-on-year increase of 101.9%. As
of June 30, 2022, there was more than 10 million of fans from medical e-commerce channels, with a year-on-year increase of 17.4%,
and a repurchase rate of members of 30.0%. In terms of healthy consumer goods section, although some stores were unable to operate
normally and some regional logistics were interrupted due to the impact of COVID-19, thanks to the diversified layout of online and
offline channels and the complementary advantages of multiple platforms and channels, the sales revenue from healthy consumer goods
section in the second quarter was RMB 990 million, representing a year-on-year increase of 2.0%. Wherein, the sales revenue from
online channeles was RMB 650 million, representing a year-on-year increase of 4.4%, and the sales revenue from offline store channels
was affected by the epidemic, representing a year-on-year decrease of 2.6%. As of June 30, 2022, Purcotton has nearly 40 million
global members, including more than 19 million private members.

The incomes by channels and by products during the reporting period are as follows:
1. Main business income through main channels

Unit: RMB 0,000
Business First half of

type Channel type
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B"S‘::ss Channel type F"Szt(?;zlf i First half of 2021 YoY change | Reasons for YoY change in performance
such as official and community operation
website, Wechat
mini program
Offline stores 56,866.34 54,263.42 4.80% No major changes
Supermarket 1433275 10617.06 35.00% Continuously increase in the number of
channels channels covered
Key Client 3,940.97 3,874.40 1.72% No major changes
Subtotal 188,107.01 179,033.86 5.07% /
Total 511,387.70 401,525.48 27.36% /

Note 1: In the first half of 2021, domestic direct sales revenue included the sales revenue of domestic pure cotton spunlace non-woven
fabrics of RMB40,800,400, and foreign sales revenue included the sales revenue of foreign pure cotton spunlace non-woven fabrics of
RMB 57,552,100.
Note 2: The "e-commerce"” channel of medical consumables business includes domestic e-commerce platforms and cross-border e-
commerce platforms.
Note 3: The healthy consumer goods business consists of Purcotton business and PureH2B business.

Note 4: The data of the "offline stores" channel of healthy consumer goods business cover directly-operated stores and franchised

stores.

2. Main business income of main products

Unit: RMB ’0,000

Business - . Reasons for YoY change in
type Product type First half of 2022 First half of 2021 | YoY change performance
Increase of new customers and unit
Traditional wound 0 prices in foreign trade channels and
care products 45,158.42 3540847 27.54% the steady growth of e-commerce
channels
Longterm Medical made a
contribution for sales income of
about RMB 67 million; representing
an increase of about 113%
Advanced wound 16.044.93 4374.06 266.82% excluding that contributed by
care products T T ' Longterm Medical, which was
mainly due to the substantial growth
in products achieved by the
Medical Company through expanding sales
consumabl channels and adding new customers.
es OR infection Decrease in the number of patients
control products 21,940.54 22,804.66 -3.79% undergoing surgery during the
P epidemic
Frequent sporadic outbreaks of
Disease prevention COVID-19 pandemic in China,
and control 225,166.66 146,319.30 53899 | eadingto asharp increase in the
roducts market demand for N95 masks and
P protective clothing compared with
the same period last year
Disinfection & 14,970.14 13,585.13 1020% | No major changes
cleaning products
Subtotal 323,280.69 222,491.62 45.30% /
Cotton tissues 41,648.52 40,885.23 1.87% No major changes
The year-on-year increase was due
to the upgrade of packaging and
products and the expansion of sales
Healthy channels. Compared with previous
consumer Sanitary pads 29,290.16 26,454.67 10.72% periods, the growth rate Of.th's
00ds pro_duct has decreased,_ wh_lch was
g mainly due to the decline in the flow
of people in major sales channels
such as supermarkets and
convenience stores.
Wet wipes 7,928.06 9,019.84 -12.10% | No major changes
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L Product type First half of 2022 First half of 2021 | YoY change NEEETIIO7 WO GIETER 1
type performance
Other non-woven 22,350.95 22,693.78 -1.51% | No major changes
consumer goods
Baby supplies 17,459.71 17,998.93 -3.00% No major changes
Baby clothing 23,104.28 20,690.19 11.67% | Increase of the presentation by story
Adult clothing 30,774.83 27,451.73 12.11% theme series and improvement of
Other textile product appearance, and increase of
consumer goods 15,550.51 13,839.49 12.36% | online channel marketing
Subtotal 188,107.01 179,033.86 5.07% /
Total 511,387.70 401,525.48 27.36% /

Note 1: In the first half of 2021, the sales revenue of traditional wound care and dressing products including pure cotton spunlace non-
woven fabrics was RMB 98,352,500.

Note 2: The purchase date of Longterm Medical is April 30, 2022, and its sales revenue from May to June is consolidated into the
consolidated financial statements of Winner Medical.

(I1) Overview of operation and management
During the reporting period, the Company focused on the following work:
1.  Digital transformation

In order to promote "consumer-centric and digital and intelligent manufacturing-driven™ business transformation, and carry out the five
digital strategies of "digital commodity operation", "omni-channel digital operation"”, "consumer digital operation”, "digital smart
logistics digital operation™ and "smart manufacturing digital operation", the Company further delivered the digital project phase of core
business operation, and effectively promoted the whole industrial chain of the group to drive and lead the overall business change and
innovation from top to bottom. In the first half of 2022, the Company promoted the following digital projects: (1) The Company
continued to promote the upgrading of digital operation capability of all categories of commodities: the Company build a full-
dimensional commodity volume cost-benefit model based on the operation and integration of the whole life cycle of commaodities, and
effectively make optimal solution for products gross profit and SKUs through Al technologies such as algorithm engine and machine
learning. The optimization of the prediction model has improved the matching accuracy of commodities, channels and consumers.
Algorithms were used to automatically allocate and replenish goods, so as to predict the balance of production capacity, and to
automatically create a model and generate labels for good sales factors, further improving the overall product operation capabilities.
(2) The Company connected all members to conduct omni-channel integrated marketing operations, to ensure the consistency of
member experience and improve the repurchase rate and transformation of members. During the reporting period, the Company had
completed the connection of all members. In the second half of the year, the Company will further promote the construction of CDP-
MA marketing cloud and strive to comprehensively accelerate the digital operation capability of omni-channel consumers. (3) The
Company promoted the construction of digital operation capacity of smart logistics in the entire network warehouse, and strove to
create an integrated, intelligent, scalable, and active logistics system with quick response speed based on customer demand orientation,
and independently developed WMS&TMS systems through new technologies, effectively promoting logistics costs reduction, and
improving efficiency and user experience. Currently, the Company is committed to the launch promotion of multi warehouses, and
will further promote the upgrading in the second half of the year. (4) The Company accelerated the construction of digital operation
capabilities for all-intelligent manufacturing, applied advanced solutions in the industry to build a green, low-carbon, agile industrial
chain ecological lighthouse factory and an industry-leading Win+ industrial Internet intelligent manufacturing platform. Due to the
independent development of four major types of applications including APS, MES, QMS and IOT based on new technologies, 9 major
manufacturing bases have been empowered to improve quality, reduce costs and improve efficiency. At present, the development,
testing and launch of version 1.0 has been completed, and the comprehensive competitiveness will be continuously improved.

2. R&D and Innovation

In the field of medical consumables, the Company will focus on developing the application of core basic materials in epidemic
prevention products such as masks and protective clothing, so as to provide better product experience for epidemic prevention personnel
and ordinary users when the epidemic is normalized and continue to create greater value for users. In the field of high-end medical
dressing products, the Company will continue to upgrade and iterate on the wet dressing products. In the first half of the year, the
Company continued to strive to R&D and upgrade of adhesive product formula, medical urethanes materials, polymer superabsorbent
materials and other core raw material process formulas. At present, some materials is being performed with the product verification,
which can meet the differentiated customization needs of different customers and different markets after mass production. At the same
time, the Company is also accelerating the deployment of domestic and foreign product certificate access to prepare in advance for the
switch of EU regulations and the substitution of imported products with domestic products. In the first half of this year, the Company's
self-developed antibacterial fiber dressing was approved by the US FDA, and its scar cream products were awarded with China's
registration certificate for Class Il medical devices, and more than a dozen high-end dressings were successfully registered in CE, FDA
and China. Relying on the medical R&D technology platform, the Company's product R&D layout has gradually expanded from
medical dressing consumables to daily skin care products, and plans to focus on creating a series of medical and beauty products with
bioactivity functions in the next few years, such as facial mask, cream and other categories.

In the field of health consumer goods, the wide knitted liquid ammonia cotton fabric, which is pioneered by the Company in the industry
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and featured with luxurious texture and comfortable and skin-friendly feelings, has been applied to bedding suites; The cotton sunscreen
2.0 developed by the Company is featured with not only the super sunscreen effect of UPF50 + and good moisture absorption and
permeability, but also upgraded function of peppermint cooling; The high elastic gauze technology, which provides the solution for the
problem of gauze with no elastic and restrained wearing, is widely used in pure cotton gauze products; At the same time, the Company
has also started the carbon footprint certification of core cotton products. Through the carbon footprint certification of cotton tissues,
wet tissues, gauze baby clothes, four-piece bedding sets and T-shirts, the total amount of greenhouse gas emissions of products can be
quantitatively calculated, making it convenient to identify the key points of improvement in the production process of products, and
providing the basis and direction for the sustainable improvement of products. The implementation of carbon footprint certification is
an important step to achieve the goal of reaching the peak carbon of all cotton. In terms of industry—university—research (IUR)
collaboration, in view of the fact that the current state-approved cotton varieties, which are more suitable for use in the textile and
clothing industry, but not suitable for the production and use of non-woven spunlaced cotton, the Company and South China
Agricultural University have jointly established a cotton research institute and appointed Professor Zhang Xianlong as the chief cotton
scientist of Purcotton to carry out cooperation in cotton breeding and spunlaced cotton R&D projects. Currently, (Sanya) Purcotton No.
1, a variety developed through hybrid breeding of sea land fusion, has been expanded and planted in Xinjiang in April; At the same
time, the Company has cooperated with the National Environmental Protection Engineering Technology Center of Donghua University
- Textile Industry Pollution Textile to carry out the analysis and detection project of microplastics released from textile materials, and
output the comparison data of microfiber and microplastics produced by the cotton materials and similar products of chemical fiber
materials in the process of use based on scientific experiments, so as to strengthen the consumer's awareness of deplasticization.

3. Brand building

In the first half of 2022, Winner Medical continued to consolidate the brand image favored by the public and trusted by doctors and
nurses, and continuously improved brand awareness and reputation through effective means. During the reporting period, by
cooperating with a number of authoritative media and innovating forms, the Company's influence in the industry and consumers was
further promoted. Wherein, Winner Medical was invited by Shenzhen Press Group, and visited by a number of media for high-quality
development investigation and special reports publication; Winner Medical was invited to participate in CCTV's Dialogue program,
Phoenix's Chief Interview program to tell the brand story of Winner Medical to create value for society as a national enterprise; Winner
Medical and China Youth Daily jointly launched an advertising film for the interview of Winter Olympic athletes with the theme of
"Go to the Stadium and Win Together"; In collaboration with China Women's News and famous actress Liu Mintao, Winner Medical
released the public welfare theme film My Slash Mother, which was widely discussed and praised by the public. In terms of cross-
border brand cooperation, we have cooperated with Carslan and Genki Forest to expand the attention of Winner Medical in "Generation
Z" and social media platforms. In terms of pharmacy chain, during the college entrance examination, we cooperated with pharmacies
in China to launch more than 70 offline activities of "Winner's Energy Station for Candidates" in various places, helping students to
attend the examination successfully and winning praise from a large number of teachers, students and parents. In the field of
professional academic, we have held academic conferences at all levels to have an effect on the professional market, and held the
charity activity of caring for white angels on the Nurse's Day on May 12, involving more than 50 hospitals in China, further
strengthening exchanges and cooperation with domestic heading hospitals.

In terms of brand construction, Purcotton continued to deepen its communication with consumers, and continued to convey to
consumers the multiple advantages of "cotton" in environmental protection and sustainable development through spokespersons,
creation of original high-quality content, offline exhibition tours and press conferences, so as to enhance consumer awareness and
loyalty to the brand. On March 1, Purcotton officially announced Guo Jingjing, a former national diving team athlete and Olympic
champion, as the brand spokesperson. At the same time, the "reassuring guardian ambassador" Guo Jingjing launched the "Power of a
Cotton" public welfare action together with Purcotton; Based on the conjunction with China Women's News and Xin Shixiang,
Purcotton has created the original brand character documentary series "Her Changes” Luo Haixiang and Shui Qingxia, through real
characters and stories representing the spirit of the times and high-quality original content, to communicate with consumers at a deeper
level, establish the link of spirit and value, and form the brand's own content IP; On the occasion of the coming "World Ocean Day",
Purcotton held the "Go Green Go Live" brand conference and the 2021 social responsibility report conference of Winner Medical, to
deeply understand the environmental protection value of cotton and convey the brand's sustainable development vision to consumers
through online live broadcasts. At the same time, it launched offline themed image exhibitions with China National Geography
Magazine in Shenzhen and Chengdu to enhance the public's attention to environmental protection and the brand of Purcotton.

4, Extensional M&A

During the reporting period, the Company adhered to the strategy of creating a one-stop solution for medical consumables and launched
an extensional M&A around the field of low-value medical consumables. It has successively acquired the controlling interest in
Longterm Medical and Hunan Pingan Medical Device, and 100% equity of Guilin Latex, further enriched the product line,
supplemented the product weakness, expanded domestic and foreign business channels, and improved the Company's strategic layout.

On April 8, by virtue of its own funds of RMB 730 million, the Company acquired a total of 55% equity of Longterm Medical, whose
main business was the research and development, production and sales of high-end wound dressings, and the acquisition date was April
30. With more than 10 years of long-term accumulation of high-quality customers, Longterm Medical has 4 registration certificates for
Class 11l medical devices and 21 registration certificates for Class Il medical devices, leading the industry among high-end wound
dressing enterprises in China. In 2021, it obtained an operating income of RMB 350 million and a net profit of RMB 86.374 million.
The acquisition is helpful to the Company to build a leading position in high-end wound dressings in China, which is of great strategic
significance.

On May 18, the Company invested a total of RMB 750 million to hold 68.7% equity of Hunan Pingan Medical Device after capital
increase and share expansion. The acquisition date was July 1. Hunan Pingan Medical Device, which is mainly engaged in the research
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and development, production and sales of medical devices such as syringes, infusion sets, blood collection tubes, blood collection
needles and indwelling needles, is a well-known trademark in China and a national high-tech enterprise. In 2020, it was awarded the
"second batch of specialized, refined, special and new small giant enterprises”. In 2021, Hunan Pingan Medical Device obtained an
operating income of RMB 360 million and a net profit of RMB 85.032 million. Hunan Pingan Medical Device has 17 and 19 registration
certificates for Class I11 and Class Il medical devices respectively, and 24 patent certificates. It makes business at domestic and overseas
markets, and has a leading market share in the hospital market of Hunan Province. Through the acquisition, the gap of the Company's
products in the field of injection and puncture was filled, helping the Company become one of the most comprehensive enterprises in
medical consumables product line in China.

On June 6, the Company acquired 100% equity of Guilin Latex with its own capital of RMB 450 million, and the acquisition date was
June 30. Guilin Latex is mainly engaged in the production and sales of medical latex surgical gloves, medical inspection gloves and
latex condoms. In 2021, Guilin Latex obtained an operating income of RMB 320 million and a net profit of RMB 50.854 million.
Guilin Latex is a participant and leader in the formulation of 4 national standards and 6 industrial standards such as latex surgical
gloves and condom products, in possession of 11 medical device registration certificates and 35 patent certificates, including 13
invention patents. Guilin Latex's medical latex surgical gloves are leading in brand awareness, scale and quality in the hospitals in
China, and also indispensable conventional consumables for various surgeries. They can be used together with the Company's operating
room consumables and wound care products to form various combinations, providing one-stop customized solutions to hospital users
and solving the pain points of hospital users. At the same time, Guilin Latex's condom products will be introduced into the Company's
consumer channels, enriching the Company's consumer product line.

(111) YoY changes in key financial data

Unit: yuan

Year-on-year

Current reporting period .
P gp increase/decrease

Same period last year Reason for change

Mainly due to the larger
revenue growth in
medical consumables
section

Mainly due to the
increase in commodity
priceand the increase in
labor costs

For details, please refer
to "3. selling expenses
and Composition” of
"IV. Other information
required by the
disclosure guidelines for
textile and apparel-
related sectors" below.

Operating income 5,157,944,495.72 4,059,865,654.92 27.05%

Operating costs 2,640,556,563.64 1,921,789,702.47 37.40%

Sales expenses 950,172,124.74 825,805,820.57 15.06%

Administrative expenses

325,391,883.32

310,652,551.64

4.74%

No major changes

Financial expenses

(73,619,152.34)

(12,616,456.80)

483.52%

Mainly due to the
increase in interest
income and exchange
gains and losses

Income tax expenses

145,670,282.34

143,286,407.76

1.66%

No major changes

R&D expenses

238,644,498.62

189,917,265.47

25.66%

Mainly due to the
increase in R&D
investment

Net cash flow from
operating activities

801,150,899.38

197,604,865.77

305.43%

(1) In 2020, the
Company applied a
credit policy of 100%
payment for protective
products, and in the first
half of 2021, the
Company's credit policy
for the protective
products has returned to
the normal level; (2) The
good performance in
2020 has resulted in
more taxes and fees paid
after the final settlement
in the first half of 2021.
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Mainly due to the
payment or prepayment
:\r']f/tegzsnh f;g;’:’vfzf;? (966,552,145.71) 1,134,322,825.18 -185.21% | of investment funds in 3
g M&A units during the
reporting period

Net cash flow from
financing activities
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O Applicable

Not applicable

Whether the Company has sales terminals in brick-and-mortar stores

Yes ONo

Distribution of brick-and-mortar stores

Number of new

Number of stores
closed at the end

Reasons for store

directly-operated
store

Types of stores | Number of stores | Area of stores | stores during the . . Brands involved
. . of the reporting closings
reporting period i
period

Expiration of
contract and

Direct-sale stores 312 119,886 19 29 active store Purcotton,
closing for PureH2B
strategic
consideration
Transfer from

Franchises 27 5,901 5 | franchise store to | o, o vv

Total area and performances of directly-operated stores

Numbe
Levels of r of Total area
areas
stores

Operating
income in
January-June
2022(10,000
yuan)

Operating

income for
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New stores of listed companies

Yes ONo
Name of (ECITES Opening Contractarea  Investment p Operation Business FIEE Ty Number of
. 2 roduct Category ownership
stores stores time (m?) amount (RMB) form model status stores
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pandemic in
China, leading
to the demand
for products
increasing
faster than the
increase in
production
capacity
Sporadic
outbreaks of
COVID-19
pandemic,
leading to a
significant
increase in the
demand for
products
quantity

Protective 0,000

. . 2,652 2,627 99% 780 517| 66% 33%
clothing  [suits

Frequent
sporadic
outbreaks of
COVID-19
pandemic in
China, leading
1,950 1,796 92% 1,560 1,215| 78% 14%  |[to the demand
for products
increasing
faster than the
increase in
production
capacity

Surgical ’0,000
gowns suits

Medical ’0,000
combo Kits |kits

No major

2,600 2,329 90% 2,595 2,219| 86% 4%
changes

Cotton spun
lace non- 1, 25,628 14241 56% 24000 12435 520 | 49  |NOMajor
woven changes

fabric

Mainly due to
the increase of
new

Cotton ’0,000 o o 100 |Production
Healthy |iccjes Kits 17,397 6,565 38% 13,822 6,934| 50% 12% capacity and

consumer the slight

goods decrease of

sales volume

Sanitary ’0,000

. 25,040 19,496  78% 25,040
pads pieces
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previous year
Online sales 1,129,669,514.64 577,404,203.98 48.89% 26,879,726.10
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‘ Total

6,891,014.77 | -

Top 5 distributors

| SIN |

Name of franchisee ‘ Time of cooperation ‘ A related party or not ‘

Total sales (Rmb)

5. Online sales

The proportion of online sales in sales revenues exceeds more than 30%

OYes No
Is there a self-built sales platform?

Yes ONo

Operation starting time

January 06, 2014

Number of registered users 19,084,848
Average number of monthly active users 2,060,000
Does it work with a third-party sales platform?
Yes ONo
Unit: yuan
Name of platform B a_mount;iuring iz Payment to the platform Return rate
reporting period
Taobao (healthy living .
consumer products) 545,164,917.16 46,120,707.23 1.80%
Jingdong (healthy living 0
consumer products) 259,640,720.20 23,003,627.07 1.39%
Amazon (medical 40,826,636.09 19,388,903.05 2.82%
consumables)
Vipshop (healthy living 25,755,382.12 1,440,373.59 4.86%
consumer products)

Opening or closing online sales channels by the Company

O Applicable  Not applicable

Description of the impact on the current and future development of the Company

Not applicable.

6. Agency operation
Does it adopt agency operation?
OYes No

7. Inventory

Inventory
. Inventory turnover in YoY increase/decrease
Main products Inventory value e Reasons
days in inventory balance
A year-on-year increase
of 52.88%, mainly due
Medical dressings 70 789,656,200.96 273,128,769.49 | to the increase of
merchandise inventory
to meet the sales demand
A decrease of 5.69%
over the end of last year
Healthy consumer goods 235 1,019,398,812.02 (61,450,800.50) without significant
changes
i 0,
Overall 125 1,809,055,012.98 211,677,968.99 | -\ increase of 13.25%
over the end of last year
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without significant

changes

Provision accrual for inventory depreciation

Propo Inventory age

rtion
Prod| Amount of of
uct inventory |depre| Net value of Original value of
Cate| depreciation |ciatio| inventories inventories Within 1 year 1-2 2.3 3 years and
gory|  reserves n above

reserv

es
Med
ical 463
cons| 38,144,310.20 '% 789,656,200.96) 827,800,511.16| 790,119,141.49| 23,569,214.34| 10,482,438.74| 3,629,716.59
uma
bles
Heal
thy
S| 10411680045 °2/| 1019,308,812.02) 1,123515,702.47) 964,923556.81 *°" 220443 12791 12255 8,114,538.50
good
s
TOR) 142,261,20065 3| 1,809,055,012.98 | 1,951,316,213.63| 117> 0420983 101,255.898.8) 53 973 561 29/ 1174425518

Inventory information of end channels such as franchises or distributors

In 2022, in terms of healthy life consumer goods, the Company opened 5 new stores under the brand of Purcotton, with a total of 27
stores. The franchise stores are operated in a business model in which franchisees are responsible for store construction and daily

operations, and Purcotton provides brand marketing, merchandise and supply chain support. After the sales of stores, Purcotton and
the franchisees obtain their respective profits through sharing; The ownership of the franchise store inventory belongs to Purcotton.
As of June 30, 2022, there was a inventory balance of RMB 10,530,000, with average RMB 390,000 in each store.

8. Brand building
Whether the company is involved in the production and sales of branded clothing, apparel and home textile products
Yes ONo
Private brand
Trademark | Main product Target Main product | Main market .
ST name types RIS customers price bands territory el @ Gl Es
Made of 100%
high-quality
natural cotton
without
R‘;?{:ﬁfﬁ”t All-age RMB 5-30 Second- and
Purecotton Purecotton Cotton tissues X g g /pack (100 Nationwide third-tier cities
agent; mild customer base | "
pieces) and above
and non-
irritating;
meeting the
daily needs of
consumers
100% cotton
surface layer | Female Second- and
Purecotton Nice Princess | Sanitary pads (surface layer, populatl_on at |RMB 1.'99' Nationwide third-tier cities
spacer, appropriate 3.99 /piece and above
sanitary wing | ages
surface layer)
0, - -
Purecotton BBNice Cotton diapers 100% cotton_ Parenta! RMB 3.'32 Nationwide Se_conc_j an_d_
surface layer; | population 4.14 Ipiece third-tier cities
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unique in the and above
market; made
from natural
cotton; 2mm
ultra-thin core
with 28 times
ultra-high
absorption
capacity
100% cotton
material; soft
' Second- and
Purecotton Purecotton Wet wipes an_d non? All-age RMB 20-40 Nationwide third-tier cities
slippery; customer base | /pack
and above
gentle and
non-irritating
100% cotton
material
without Expecting
Baby Iluorelsgerr:t So.r mothers, RMB 100-400 Second- and
Purecotton Purecotton products/clothi tﬁ;"{]ii iey € newborns, Ipiece ) Nationwide third-tier cities
ng que babies, P and above
gauze fabric to toddlers
provide more
comfortable
care
Outwear:
100% cotton RMB/ 2.00'§00
material; high- %”‘""” pIece,
. ome wear:
quality cotton 200-500
without uan/piece;
fluorescent nor %/hermgl !
Adult clothing | formaldehyde; |adults at underwear: Second- and
Purecotton Purecotton / intimate soft to the appropriate RMB 100_'500 Nationwide third-tier cities
apparel touch; the ages o and above
. yuan/piece;
unique gauze .
fabrics to underwear:
) RMB 48-68
provide more yuan/pair;
ggrrzfortable socks: RMB
20-80
yuan/pair
100% cotton
material; high- Baby bedding:
quality cotton RMB 200-500
without Expecting /set; toddler
fluorescent nor | mothers, bedding: RMB
Bedding formaldehyde; newborns, 300-800 /s_et; _ _